










































































































 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

EXHIBIT 1 



MAIN MEDIA

CHRIS HOSFORD
(714) 965-3470

chosford@hmausa.com

SCOTT MCKEE
949-468-4813

smckee@kiausa.com

ID: 37747

HYUNDAI AND KIA INITIATE VOLUNTARY PROGRAM TO ADJUST FUEL ECONOMY RATINGS ON SELECT VEHICLES

Automakers’ Average Fuel Economy Rating Reduced 3 Percent;

Affected Vehicle Owners to be Compensated

ORANGE COUNTY, Nov. 2 – Hyundai Motor America and Kia Motors America today announced that, following discussions with the
U.S. Environmental Protection Agency (EPA), they are voluntarily adjusting the fuel economy ratings for approximately 900,000, or
35 percent of, 2011-13 model year vehicles sold through October 31, 2012.

Procedural errors at the automakers’ joint testing operations in Korea led to incorrect fuel economy ratings for select vehicle lines. As
part of Hyundai/Kia’s corrective actions, the fuel economy ratings for vehicles currently in showrooms are being voluntarily relabeled.
With these changes, the 2012 Hyundai/Kia fleet fuel economy level is reduced by an average of 3 percent – from 27 to 26 MPG.

“I sincerely apologize to all affected Hyundai and Kia customers, and I regret these errors occurred,” said Dr. W. C. Yang, chief
technology officer of Hyundai/Kia research and development. “Following up on the EPA’s audit results, we have taken immediate
action to make the necessary rating changes and process corrections.”

Both companies are putting in place a comprehensive reimbursement program for affected current and former vehicle owners to
cover the additional fuel costs associated with the fuel economy rating change. Customers will receive a personalized debit card that
will reimburse them for their difference in the EPA combined fuel economy rating, based on the fuel price in their area and their own
actual miles driven. In addition, as an acknowledgement of the inconvenience this may cause, we will add an extra 15 percent to the
reimbursement amount. Current owners will be able to refresh their debit card for as long as they own the vehicle. Prior owners of
affected vehicles who have already sold their cars will also be reimbursed using the same formula. For more information about
reimbursement and a complete list of eligible vehicles, customers can visit www.HyundaiMPGinfo.com and www.KiaMPGinfo.com.

The fuel economy rating discrepancies resulted from procedural errors during a process called “coastdown” testing at the
companies’ joint testing operations in Korea. Coastdown testing simulates aerodynamic drag, tire rolling resistance and drivetrain
frictional losses and provides the technical data used to program the test dynamometers that generate EPA fuel economy ratings.
Affected vehicles and their before-and-after EPA estimates are shown in the attachment.

Hyundai and Kia will continue to advance improvements in fuel efficiency through technology and innovation, and continue to fully
support the recent rulemaking issued by EPA and the National Highway Traffic Safety Administration.

“Given the importance of fuel efficiency to all of us, we’re extremely sorry about these errors,” said John Krafcik, president and CEO
of Hyundai Motor America. “When we say to Hyundai owners, ‘We’ve got your back,’ that’s an assurance we don’t take lightly. We’re
going to make this right for everyone, and we’ll be more driven than ever to ensure our vehicles deliver outstanding fuel economy.”

“As a customer-focused organization, we are fully committed to providing consumers with complete and accurate information, and
deeply regret the errors were made,” said Byung Mo Ahn, group president and CEO, Kia Motors America and Kia Motors
Manufacturing Georgia. “Our reimbursement program is intended to ensure that all affected Kia customers quickly receive fair
compensation.”
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HYUNDAI MOTOR AMERICA

Hyundai Motor America, headquartered in Costa Mesa, Calif., is a subsidiary of Hyundai Motor Co. of Korea. Hyundai vehicles are
distributed throughout the United States by Hyundai Motor America and are sold and serviced through more than 800 dealerships
nationwide. All Hyundai vehicles sold in the U.S. are covered by the Hyundai Assurance program, which includes the 5-year/60,000-
mile fully transferable new vehicle warranty, Hyundai’s 10-year/100,000-mile powertrain warranty, and five years of complimentary
Roadside Assistance. Information about Hyundai Motor America and its full vehicle line-up is available at its website –
www.hyundai.com. For media information, including photography, visit www.hyundainews.com.

KIA MOTORS AMERICA

Kia Motors America is the marketing and distribution arm of Kia Motors Corporation based in Seoul, South Korea. KMA offers a
complete line of vehicles through more than 755 dealers throughout the United States and serves as the "Official Automotive
Partner" of the NBA and LPGA. In 2011, KMA recorded its best-ever annual sales total and became one of the fastest growing car

companies1 in the U.S. Kia is poised to continue its momentum and will continue to build the brand through design innovation,
quality, value, advanced safety features and new technologies.

Information about Kia Motors America and its full vehicle line-up is available at its website – www.kia.com. For media information,
including photography, visit www.kiamedia.com.

1 Based on 5-year cumulative growth between 12-month retail sales for periods ending September 2007 and September 2012 of all
U.S. automotive brands.
2 MSRP includes $775 destination and handling fee, but not title, taxes, license, options and dealer charges. Actual prices set by
dealer and may vary.
3 EPA fuel economy estimates 22 mpg/city and 34 mpg/hwy for 2013 Optima SX. Actual mileage will vary.
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NOTE: MEDIA TELECONFERENCE TO BE HELD AT 7 A.M. PACIFIC

DIAL IN: (866) 603-6998

ACCESS CODE: 64427066

HYUNDAI FUEL ECONOMY ESTIMATES

Current Fuel Economy Label Modified Fuel Economy Label

(MPG) (MPG)

City Hwy Combined City Hwy Combined

2011 Models

Elantra

A-6, 1.8L, 4cyl 29 40 33 28 38 32

M-6, 1.8L, 4cyl 29 40 33 28 38 32

Sonata HEV

35 40 37 34 39 36

2012 Models

Accent

A-6, 1.6L, 4cyl 30 40 33 28 37 31

M-6, 1.6L, 4cyl 30 40 34 28 37 32

http://www.hyundaiassurance.com/
http://www.hyundai.com/
http://www.hyundainews.com/
http://www.kia.com/
http://www.kiamedia.com/


Azera

A-6, 3.3L, 6cyl 20 29 23 20 28 23

Elantra

A-6, 1.8L, 4cyl 29 40 33 28 38 32

M-6, 1.8L, 4cyl 29 40 33 28 38 32

Genesis

A-8, 3.8L, 6cyl 19 29 22 18 28 22

A-8, 4.6L, 8cyl 17 26 20 16 25 19

A-8, 5.0L, 8cyl 17 26 20 17 25 20

(R-Spec) A-8, 5.0L, 8cyl 16 25 19 16 25 18

Sonata HEV

35 40 37 34 39 36

Tucson 2WD

A-6, 2.0L, 4cyl 23 31 26 22 29 25

M-5, 2.0L, 4cyl 20 27 23 20 26 22

A-6, 2.4L, 4cyl 22 32 25 21 30 25

Tucson 4WD

A-6, 2.4L, 4cyl 21 28 23 20 27 23

Veloster

AM-6, 1.6L, 4cyl 29 38 32 27 35 30

M-6, 1.6L, 4cyl 28 40 32 27 37 31

2013 Models

Accent

A-6, 1.6L, 4cyl 30 40 33 28 37 31

M-6, 1.6L, 4cyl 30 40 34 28 37 32

Azera

A-6, 3.3L, 6cyl 20 30 24 20 29 23

Elantra

A-6, 1.8L, 4cyl 29 40 33 28 38 32

M-6, 1.8L, 4cyl 29 40 33 28 38 32



A-6, 1.8L, 4cyl 30 40 34 28 38 32

Elantra Coupe

A-6, 1.8L, 4cyl 28 39 32 27 37 31

M-6, 1.8L, 4cyl 29 40 33 28 38 32

Elantra GT

A-6, 1.8L, 4cyl 28 39 32 27 37 30

M-6, 1.8L, 4cyl 27 39 31 26 37 30

Genesis

A-8, 3.8L, 6cyl 19 29 22 18 28 22

(R-Spec) A-8, 5.0L, 8cyl 16 25 19 16 25 18

Santa Fe Sport 2WD

A-6, 2.0L, 4cyl (*T) 21 31 25 20 27 23

A-6, 2.4L, 4cyl 22 33 26 21 29 24

Santa Fe Sport 4WD

A-6, 2.0L, 4cyl (*T) 20 27 22 19 24 21

A-6, 2.4L, 4cyl 21 28 23 20 26 22

Tucson 2WD

A-6, 2.0L, 4cyl 23 31 26 22 29 25

M-5, 2.0L, 4cyl 20 27 23 20 26 22

A-6, 2.4L, 4cyl 22 32 25 21 30 25

Tucson 4WD

A-6, 2.4L, 4cyl 21 28 23 20 27 23

Veloster

AM-6, 1.6L, 4cyl 29 40 33 28 37 31

A-6, 1.6L, 4cyl (*T) 25 34 29 24 31 28

M-6, 1.6L, 4cyl 28 40 32 27 37 31

M-6, 1.6L, 4cyl (*T) 26 38 30 24 35 28

KIA FUEL ECONOMY ESTIMATES

Current Fuel Economy Label Modified Fuel Economy Label



(MPG) (MPG)

City Hwy Combined City Hwy Combined

2011 Models

Optima HEV

35 40 37 34 39 36

2012 Models

Rio

A-6, 1.6L, 4cyl 30 40 33 28 36 31

M-6, 1.6L, 4cyl 30 40 34 29 37 32

Sorento 2WD

A-6, 2.4L, 4cyl (*GDI) 22 32 25 21 30 24

Sorento 4WD

A-6, 2.4L, 4cyl (*GDI) 21 28 23 20 26 22

Soul

A-6, 1.6L, 4cyl 27 35 30 25 30 27

M-6, 1.6L, 4cyl 27 35 30 25 30 27

A-6, 2.0L, 4cyl 26 34 29 23 28 25

M-6, 2.0L, 4cyl 26 34 29 24 29 26

Soul ECO

A-6, 1.6L, 4cyl 29 36 32 26 31 28

A-6, 2.0L, 4cyl 27 35 30 24 29 26

Sportage 2WD

A-6, 2.0L, 4cyl (*T) 22 29 24 21 28 24

A-6, 2.4L, 4cyl 22 32 25 21 30 25

M-6, 2.4L, 4cyl 21 29 24 20 27 23

Sportage 4WD

A-6, 2.0L, 4cyl (*T) 21 26 23 20 25 22

A-6, 2.4L, 4cyl 21 28 24 20 27 23

2013 Models

Rio
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A-6, 1.6L, 4cyl 30 40 33 28 36 31

M-6, 1.6L, 4cyl 30 40 34 29 37 32

(Eco) A-6, 1.6L, 4cyl 31 40 34 30 36 32

Sorento 2WD

A-6, 2.4L, 4cyl (*SIDI) 22 32 25 21 30 24

Sorento 4WD

A-6, 2.4L, 4cyl (*GDI) 21 28 23 20 26 22

Soul

A-6, 1.6L, 4cyl 27 35 30 25 30 27

M-6, 1.6L, 4cyl 27 35 30 25 30 27

A-6, 2.0L, 4cyl 26 34 29 23 28 25

M-6, 2.0L, 4cyl 26 34 29 24 29 26

Soul ECO

A-6, 1.6L, 4cyl 29 36 32 26 31 28

A-6, 2.0L, 4cyl 27 35 30 24 29 26

Sportage 2WD

A-6, 2.0L, 4cyl 22 29 24 21 28 24

A-6, 2.4L, 4cyl 22 32 25 21 30 25

M-6, 2.4L, 4cyl 21 29 24 20 27 23

Sportage 4WD

A-6, 2.0L, 4cyl 21 26 23 20 25 22

A-6, 2.4L, 4cyl 21 28 24 20 27 23

http://www.hyundainews.com/us/en-us/SiteMap.aspx
http://www.hyundainews.com/us/en-us/PrivacyPolicy.aspx
http://www.hyundainews.com/us/en-us/websitesupport.aspx
http://www.hyundainews.com/us/en-us/TermsOfUse.aspx


 
 
 
 
 
 
 

EXHIBIT 2 



 
 

 

 
November 30, 2011 

Administrator Lisa Jackson 
USEPA Headquarters 
Ariel Rios Bldg. (1101A) 
1200 Pennsylvania Ave. NW 
Washington, DC 20460 (also via fax) 
 
Director Margo T. Oge 
EPA Office of Transportation and Air Quality 
1200 Pennsylvania Ave. NW 20460 
Washington, DC 20460 
 
Deputy Director Chris Grundler 
EPA National Vehicle and Emissions Laboratory 
2000 Traverwood Drive 
Ann Arbor, MI 48105 (also via fax) 
 
RE: EPA MPG for 2011, 2012 Hyundai Elantra, request for re-test 
 
Dear Ms. Jackson, Ms. Oge and Mr. Grundler, 
 
We admire the success of this administration and your agency in achieving consensus on substantially 
improved automotive fleet MPG, after years of inaction by previous administrations. Your action has resulted 
in the active marketing of new models based on high MPG, a market response that comports with the EPA’s 
aims.  
 
As the holiday season commences, automakers are touting discounts and year-end deals; record-high gasoline 
prices for the season will make MPG a significant part of their red-bow advertising. Consumers will actively 
count MPG in their calculation of a holiday deal, for both pocketbook and air quality reasons.  
 
This makes the accuracy of EPA MPG estimates all the more important, to prevent any maker from marketing 
autos on a stated city or highway MPG that substantially misstates the result that drivers will get on the road. 
In general, the new EPA MPG estimates seem to comport closely to real-world results. For instance, driver 
reports to the EPA on the last few model years of the Honda Civic show average on-road results about 2 mpg 
above the EPA estimate. The same is true for the Toyota Corolla. (The two models cited are among the few 
that had enough reports to be credible for a single model).  
 
Overall, the EPA estimates and on-road results for gasoline engines are quite close in tests by enthusiast 
magazines. The general lack of discrepancies is very good news,  
 
However, a notable exception to this rule has caught the attention of Consumer Watchdog. For the two most 
recent model years, Hyundai Motors has actively marketed its base models of the Elantra on their very high 
29/40 MPG, and 33 MPG average, leaving a trail of disappointed drivers. An Edmunds online Town Hall 



discussion on the Elantra attracted scores of drivers who can't, no matter how hard they try, duplicate such 
numbers. 
 
One very public example of this was USA Today tech writer Jefferson Graham, whose Sept. 22 article on his 
new Elantra expressed his disappointment that he averaged only 22 MPG, a gap that no "break-in" period 
seems likely to fill. 
 
Additionally, while Motor Trend named the 2011 Elantra Car of the Year in its class, the magazine's on-road 
testers achieved only a very disappointing 25.9 MPG average [ED: corrected from 26.5], bad enough to get 
special note in the review. Consumers Union found similar fault in with the 2012 Elantra, a redesign. While 
CU's highway mileage was 39, its city mileage, with experienced drivers who know how to drive a low-
mileage auto, was only 20 MPG--very far from the listed 29 MPG. 
 
Elantra drivers reporting their Elantra MPG to the EPA (there were 18 reports, an unusually high number, for 
the 2012 model), found they averaged only 28.9.5 MPG, also far from 33. 
 
Consumers are increasingly buying new and used cars on the basis of their fuel economy, which makes 
significant discrepancies in listed and real mileage an important consumer issue. The Elantra's MPG 
discrepancies appear to be far more serious than those of similar models by other makers, disappointing and 
angering buyers who can't reach the listed MPG no matter how gently they try to drive. 
 
Consumer Watchdog requests that the EPA re-test the 2011 and 2012 Elantra models in its own facility, to 
seek an explanation for the MPG disappointments of so many Elantra buyers. For instance, was Hyundai's 
own testing overly reliant on its low-power ECO mode (Which could be dangerous for drivers trying to enter 
a freeway, pass another driver or stay with traffic in hilly areas)? If so, do other makers with similar low-
power modes test their cars in identical fashion? If not, that would make the Elantra's MPG claims deceptive.  
 
What consumers need when buying a car is full and accurate information. Hyundai and other makers actively 
trade on the EPA's seal of approval when marketing their cars, and any manipulation or errors in MPG tests 
can only harm the EPA’s reputation. 
 
If your re-testing finds the Elantra’s manufacturer testing inaccurate even by a few MPG we ask that you 
assess a substantial penalty on the manufacturer, including fines, notification to buyers of its recent Elantra 
models and rebates that cover drivers’ added cost of fuel for average yearly miles driven. 
 
Gasoline prices remain at record high levels for this season, making efficiency a top purchasing issue for 
consumers. Neither Hyundai for any other car company should be allowed to misrepresent its efficiency 
standards or dupe consumers into buying its cars. We ask you, through prompt re-testing and action as 
needed, to send a message to the company and the auto industry that MPG misrepresentation will not be 
tolerated. 
 
Sincerely, 

       
Jamie Court    Judy Dugan 
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December 14, 2011 
 
John Krafcik, CEO 
Hyundai Motor America 
3200 Park Center Drive,  
Costa Mesa, CA 92626 
 
Also via fax, 714-378-1008 
 
Dear Mr. Krafcik, 
 
Hyundai’s surging sales in the United States have made the company the seventh-largest seller 
nationally. In combination with sister company Kia you are the fourth-largest, behind only GM, 
Ford and Toyota, according to November’s industry sales figures. Hyundai owes it to American 
consumers to be scrupulously truthful about its cars’ performance, including the much 
ballyhooed miles per gallon (MPG) of the company’s rising star, the compact Elantra.  However, 
at least when it comes to the Elantra, your marketing is misleading Americans. 
 
Though there is always some expected imprecision in the “EPA-certified” MPG rating of 
automobiles, the Elantra appears to be a good deal outside of this expected variation, especially 
when compared to other cars of its type. Hyundai’s prominent advertising campaign emphasizes 
the Elantra’s “40 MPG” EPA highway and 33 MPG combined, but in the real world your cars 
deliver much less.  Indeed, the Elantra doesn’t even get as many miles per gallon as some 
competing compact models that advertise more modest and realistic MPG.  
 
Consumers need to know that if they buy an Elantra because it compares favorably with similar 
cars’ MPG, they are likely to find that the Elantra does no better and sometimes worse than the 
other options in the market. 
 
Since, like other automakers, you largely conduct your own EPA MPG testing and report it to the 
agency, you should be joining Consumer Watchdog in urging the EPA to independently re-test 
the Elantra to confirm or correct Hyundai’s testing.  
 
We also urge you to remove or qualify your prominent MPG claims in your holiday advertising 
until re-testing validates or disputes Hyundai’s tests. We note that you have purchased prime 
slots during the Super Bowl. With this mileage issue in the public arena, Consumer Watchdog 
believes you should acknowledge the real-world gap to potential buyers, or risk losing their trust. 
 
As you know, Consumer Watchdog has, on the basis of customer complaints and the reports of 
independent testers, asked the U.S. Environmental Protection Agency to re-test your stated 29/40 
MPG figures for the Elantra compact. Your public response to that letter indirectly acknowledges 
that Hyundai’s real-world drivers often match your EPA numbers, as tested by your company 
and reported to the EPA. 



 
Your company said: “Real-world fuel economy results often differ from EPA label values, 
depending on driving conditions, amount of stop-and-go/idling, driver habits, weather, and many 
other factors.”  
 
That statement is correct, and EPA numbers, especially for city driving, can be difficult to meet. 
But our criticism was over degree of failure. Buyers are actively seeking the best MPG in a time 
of high gas prices and sensitivity to the environment. We have compared the Elantra’s 
independently measured MPG to its EPA rating (Consumers Union, Motor Trend and Fuelly 
were among our sources) and it is consistently at or near the bottom of the heap, meaning drivers 
are paying more for fuel, and polluting more, than in cars with lower EPA averages but better 
real-world performance. 
 
Hyundai also said in its response: “For example, a 20 MPG car that falls short of its fuel 
economy rating by 10 percent is off by only 2 MPG. But a 40 MPG car driven in real-world 
conditions that drive a 10 percent reduction is off by a much more noticeable 4 MPG.” 
Yet real-world testing makes even 10% off the mark look good. Elantra’s Motor Trend test 
average was a mere 25.9 MPG, off by 21% from your claimed 33MPG. Consumers Union put its 
average at 29 mpg, missing your mark in their test by 12%. A USA Today reviewer got a measly 
22 MPG average, a full 33% off your claimed combined mileage, yet Hyundai’s response to him 
was that nothing was wrong with the car, implying that it must be the driver’s fault.   
 
In a separate category are Fuelly.com reports (from the most conservative fuel-conscious 
drivers), that measured the Elantra at 6.7% below stated MPG combined—in the Fuelly world, 
that put Elantra at the bottom of 12 models claiming to get 40 MPG in some fashion. The Honda 
CRZ, at the middle of the pack, exceeded its EPA combined rating of 37 MPG by 2 MPG, or 
5.5%. This means consumers are getting a poor relative value when they buy the Elantra on the 
basis of MPG. This is especially disturbing to city drivers. 
 
 One of the drivers who complained to Consumer Watchdog said: 
 

“I've owned a 2011 Hyundai Elantra Limited since June 2011 and my average gas rating 
is about 18 or 19 miles per gallon. Most of my driving is city driving, but that's still 
nowhere near the 29 city mpg rating by Hyundai. I completely bought this car with the 
claimed "29/40 mpg" in mind. It was the primary reason I bought the car. So I could save 
money. And I'm hugely disappointed it's not living up to that claim.”  

 
Yet when a USA Today reporter called Hyundai regarding our earlier letter to the EPA, your 
spokesperson said “the  numbers are the numbers” and drivers should get the posted mileage 
“unless you drive like a maniac.” That’s an insult to careful drivers who bought the car 
specifically for its MPG rating. 
 
Yes, many cars to do not meet their EPA ratings. But few are as far off as the Elantra. In fact, of 
10 mass-market 2012 compact sedans for which we compared Consumer Reports results, all but 
two exceeded their claimed highway mileage by an average of 3.3 MPG, about a 10% gain for 
most. One was right at the EPA MPG. Only the Elantra was under, by 1 MPG. That’s more than 
a 4 MPG real-world gap on highway MPG, meaning many buyers are making a choice based on 
faulty data. (The models compared were Elantra, Kia Forte, Nissan Sentra, Mazda 3, Toyota 
Corolla, Honda Civic, Chevrolet Cruze, Ford Focus, Volkswagen Jetta diesel, Mitsubishi Lancer 
and Volkswagen Jetta SE) 



 
In your Elantra advertising, you prominently feature only your “40 mpg” claim. Yet the dismal 
independent test and real-world results for your city and combined mileage claims mean buyers 
are unable to make accurate comparisons. This is in effect a deception, and one we ask you to 
discontinue in your advertising while awaiting a welcome EPA re-evaluation.  
 
Sincerely,       

 
Jamie Court    Judy Dugan 
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